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Moola Marketing

Design Director (March 2019 – Present)
Graphic Designer (Dec 2017 – March 2019)

- Working with established businesses and 
start-ups to create and promote their brand 
across multiple platforms including logo/
brand development, website design, social 
media, animation, and printed media.

- Interviewing clients and users to develop 
ideas, agreeing targets and milestones. 

- Creating functional designs based on the 
clients/audience’s needs.

- Communicating with print suppliers to 
deliver on client expectations.

- Diary management, overseeing multiple 
projects across customers from conception 
to delivery.

- Team management: Delegating tasks and 
training Junior team members in graphic 
design software and principles.

The Boho Creative / Hello Button
Freelance Graphic Designer/ Illustrator 
(Jan 2014 – Present)

- Producing logo and branding designs for 
local and international organisations.

- Commissioned by Wolverhampton City 
Council to produce an Introduction into 
Primary Education booklet

- Illustrated Story books – from storyboard 
through to print

- Designed, sourced and printed vegan-
friendly temporary tattoos.

CEX Wolverhampton
Supervisor (Dec 2015 – Nov 2017)
Sales Assistant (Sept 2013 – Dec 2015)

- Team task delegation

- Assisting customers with sales and 
enquiries.

- Managing stock levels, stock checks and 
transfers

- Setting up displays.

- General running of the store

G r a p h i c  D e s i g n e r  |  I l l u s t r a to r

A Worcester University graduate with 2 years of commercial work experience across Graphic Design, and six 
years of freelance consultancy across a range of digital and printed design. I desire to produce designs that not 

only benefit the customer, but are accessible and meet the end-user’s needs.

R e f e r e n c e s
Available on request.

Adobe Creative Suite 
- InDesign 
- Photoshop 
- Illustrator 
- After Effects

- WordPress.
- HTML (basic)
- CSS (basic)
- Microsoft Office 

Suite.

E d u c a t i o n
University of Worcester (2017) 
BA (hons) Graphic Design & Illustration 2:1

Stafford College (2011 – 2012) 
AS Level Photography B  
AS Level Graphics B 
AS Level Fashion B 

Walsall College (2010 – 2011) 

Level 3 Foundation Art & Design Merit 

Kings C of E (2010)
Multiple GCSE’s between A-C

Ke y  S k i l l sE m p l o y m e n t
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Moola: Responsive web 
design | Interactive UX 

The cow’s head follows the cursor 
giving the user an interactive and 
memorable experience, the  
‘meet the team’ section reacts to 
cursor rollover.

Use of accordions provides sound-
bites of information.
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Moola: Social Media Management

Each design has had to be adaptable to suit a range of social media platforms. Promotions are 
themed around seasonal holidays and awareness days which allows the brand to be reinforced 
without becoming repetitive. 
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FDL Contractors:  
Website refresh

Updated design and imagery 
reflecting the brand values 
and showcase everything the 
company has to offer. 

I introduced an aspirational 
element to the existing top-end 
brand photography, with line 
drawings which take the viewer 
from the planning stage through 
to reality.
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Worldwide: Brand development - Screen and print

Logo needed to work as an animation as well as strong in print. 

Clean minimal design was needed to simplify complex information for the customer. 
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LaurAmour: Brand Development

Development of the brand from ground up including shop front signage, interior signage, business literature,  stationery and web presence.
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Elite People: Versatile Logo Design

To stand out in a highly competitive field 
the client requested an animated logo. 
Also supplied in full colour and reversible 
formats for the best impact across all 
media.

Merrehill: Avatars | Icon design

Each of the Merrehill team were illustrated to provide a human touch to an email 
marketing company.

test

14
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Moolah 

D A V I D  S M I T H
Déjà moo?

PAY R O L L  V E N D O R

   01902 267 330       07572 69 68 77
  david@moolah-group.co.uk 
 www.moolah-group.co.uk 

Agency Details

New Agency Form

Any Questions?
Please don’t hesitate to get in touch: 01902 267 330 or email Michael 

michael@moolah-group.co.uk

Company Name: Moolah Group LTD 
Company Reg: xxxxxx
VAT Number: xxxxxx

Bank Details
Account Number: xxxxxx 
Sort Code: xx-xx-xx

Agency Name Contact First Name

Invoice First Name

Invoice Surname

Invoice Email  
Address

Contact Surname

Contact Telephone 
Number

Contact Email  
Address

Address  Line  1

Address Line 2

City

County

Post Code

Company No

VAT Reg No

Email Address

Telephone Number

Primary Contact Details

Invoicing Details

Moolah Golf Day 

Booking Form

Te a m  N a m e :

     Co n t a c t :

       E m a i l :

Te l e p h o n e :

• Bacon Rolls and Coffee Reception
• 18 hole Stableford Shogun Start 
• 4 Ball / Best 2 from 4 (except par 3’s)
• (Individuals and 2 players are welcome enter)

• Longest Drive / Nearest the Pin Competition
• 3 Course Meal with evening entertainment 
• Presentation / Fund Raising Games / Raffle / 

Auction

Accommodation is available onsite at Patshull Park at 
discounted rates so please let us know if and how many 

rooms are required.

P l a y e r s  N a m e H a n d i c a p D i e t a r y  R e q u i r e m e n t

Patshull Park Golf and Country Club, Pattingham, WV6 7HR | 20th June 2019 | 11am till late

Format of the Day Accommodation

Please complete this form and email it to: david@moolah-group.co.uk
Any questions? Please don’t hesitate to get in touch: 07572696877

Terms of Business (Agency) | Page 1 of 5

 Insert Company Details Here

IT IS AGREED as follows: 

1. DEFINITIONS AND INTERPRETATION 

 In these Terms and Conditions of Business (“Terms”) the following definitions apply:

  “Assignment  means the particulars of the Specified Services to be supplied, 
 Schedule”  subject to these  Terms. 

  “Agency” means the person, firm or corporate body to which the Company  
  supplies the services of its Personnel or Subcontractors which is  
  acting in the capacity of an employment business as defined by  
  the Employment Agencies Act. 

  “Agency  means Chapter 7, Part 2 of the Income Tax  
 Legislation” (Earnings and Pensions) Act 2003 (ITEPA) as amended and Social  
  Security (Categorisation of Earners) (Contribution) (Amendment) 
  Regulations 2014. 

    “Agency Workers  means the Agency Workers Regulations 2010.  
Regulations (AWR)”

  “Contract” means each agreement which the Company makes with the  
  Agency to provide Specified Services from time to time, whether  
  agreed to verbally or in writing.   

  “Client” means the persons, firms or corporate bodies together with any  
  subsidiary or associate as defined by the Companies Act 2006  
  requiring the services pursuant to the Contract.   

   “Company” means Moolah Group Ltd, Office I, Parkside Business Centre,  
  Wolverhampton, WV7 3DA. 

   “Personnel” means the employee, officers, representatives of the Company  
  engaged by the Company to provide the Specified Services.    

 “Specified Services”  means the services to be provided by the Personnel or  
  Subcontractors under the Contract. 

  “Subcontractors” means individuals, firms or incorporated bodies engaged by the  
  Company to perform the Specified Services. 

1.1. Unless the context otherwise requires, references to the singular include the plural. 
Reference to any statute or statutory provision includes a reference to that statute or 
statutory provision as amended, extended, re-enacted or consolidated from time to 
time and all statutory instruments or orders made pursuant to it. 

1.2. The headings contained in these Terms are for convenience only and do not affect 
their interpretation.  

1.3. No variation or alteration to these Terms shall be valid unless the details of such 
variation are agreed between the Agency and the Company and set out in writing 
and a copy of the varied terms is given to the Company and signed by the parties 
stating the date on or after which such varied terms shall apply. 

1.4.  Any reference made to AWR relates solely to Personnel or Subcontractors who fall 
within the definition of an agency worker as detailed at Regulation 3 of the AWR.  For 
the avoidance of doubt, Personnel or Subcontractors engaged under a subcontract 
agreement will be exempt from the regulations in accordance with Regulation 3(1)
(b). 

2. MUTUAL OBLIGATIONS 

2.1. The Agency shall not be obliged to offer work to the Company and the Company 
shall not be obliged to accept any work offered by the Agency from time to time.  

2.2. The Specified Services shall be performed at such locations as the Agency and the 
Company may agree from time to time.    

2.3. The Company shall be entitled to supply its services to any third party during the 
term of a Contract if this does not compromise the provision of the Specified 
Services it is engaged to provide to the Agency under the terms of the Contract.  

3. COMPANY OBLIGATIONS 

3.1. The Company’s obligation to provide the Specified Services shall be discharged by 
such Personnel or Subcontractors the Company may consider appropriate.    

3.2. If, either before or during the Contract, the Company becomes aware of any reason 
why Personnel or Subcontractors supplied to provide the Specified Services may not 
be suitable for the Contract, the Company shall notify the Agency accordingly. 

3.3. The Company will not knowingly engage in any conduct which is detrimental to the 
interests of the Agency which includes any conduct which may bring the Agency 
or its Client into disrepute or which results in the loss of custom or business for the 
Agency. 

3.4. The Company agrees to comply with any statutory or other reasonable rules or 
obligations notified to it by the Agency to the extent that they are reasonably 
applicable to the Company while performing the Specified Services and to comply 
with the following conditions:   

a) To furnish the Agency with any progress reports as may be reasonably requested from time to 
time. 

b) To notify the Agency in writing if it should become insolvent, dissolved or subject to a winding 
up petition. 

Moolah Group Ltd (MGL)  
Standard Terms and Conditions of Business 

 Between Moolah Group Ltd, Office I, Parkside Business Centre, Wolverhampton, WV7 3DA and; 

Name:

Purpose:  

Transport:

Traveling to:
Location & Postcode Time:Date:

Item: Quantity: Cost:

Miles / Fare 
(If driven) (if relevant)

Travel:

Purchases: Supplies, Print, etc:

Misc: Food, Drink, Other, etc:

Total: Signed:

Date: D D / M M / Y Y Y Y

Expenses Claim Form 
Please complete any relevant sections of the form as accurately as possible and attach any receipts/invoices.

Item: Quantity: Cost:

Traveling from: 
Location & Postcode

Office use only

Authorisation (name): Signed:

Amount Paid: Date: D D / M M / Y Y Y Y

Attach receipts here

Introducing, Moolah a new payroll company 
with compliance at its core!

www.moolah-group.co.uk  
info@moolah-group.co.uk  

01902 267 330

Get in touch to get your 
payroll Mooving

Moolah: Forms | T&Cs

Moolah is the umbrella group over Moola Marketing, and so their brand needed to be recognisably similar while standing apart. 
A light airy design make complex forms and T&Cs less daunting and more legible. 
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City of Wolverhampton Council: 
Layout and typography

I was tasked with updating City of 
Wolverhampton Council’s Primary 
Education booklet. Keeping within strict 
brand guidelines I was required to handle 
this weighty document, demonstrating 
my understanding of design for print, style 
sheets, formatting for ease of use, legibility, 
readability and typography. 
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Active Fitness: 
Design for print and screen

This layout demonstrates the different 
approaches needed to communicate 
the same level information for print and 
social media, taking into account the user 
experience with each medium.

20
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Book Illustration:  
Dossett’s Big Adventure 

Commissioned to produce a children’s story 
book, based on a short brief. Illustrations were 
created by hand, before being created using 
the Adobe Suite.
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Book Illustration:  
School of Fish Disco

University project to produce a 
children’s story book as part of 
a Narrative Illustration module. 
Illustrations were created by 
hand, before being created 
using the Adobe Suite.



 

To see more please visit: www.hello-button.com 

07578273443 | gabrielle.booth@hotmail.co.uk


